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Brand of olive
oils, vinegars,
piri piri and olives

Portugal's most
awarded olive oil brand
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MUURBACKGRUUND . ’ "

Lagar do Marmelo
Cultural Hub of
- the Alentejo Region

~ Production process ,
with the highest quality: : **
- and control standards

The technology i
and sustainability

'.liéf;;;/;g,,;//,,,,,‘\ .. \* 3 -
/L AN Production and
TR\ s ~ innovation with
"" 4 "j _" 4 ?‘ &{ V’H %; e ™ " "#‘," 0 $ 1
‘B b, My e environmenta
responsibility

Proximity:
high quality
I\} fresh olive oils

a3

The new era of olive growing
Planting the largest olive grove in the

{ world and being synonymous with innovation
(] X
OLIVEIRA
I SERRA
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M UUR BACKGRUUND

, o “The Good for the Land” |
P1r1 p1r1 made '~ Newbrandi image, labels mth
: "\/Vlth olive ail . 0 less 1nk and less materlals

- FROM THE
ALENTEJO TO
THE WORLD,
" OLIVEIRA
- DA SERRA:

15t olive oil bottle of

 Introductionof 2 100% recycled plastic
 recycled PET i m and only mth label on the back
packaglng Brig . ‘

(n) VEIRA
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SERRA
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OUR PURPOSE et

O 0906000 - 006

THE EARTH HAS CHANGED, AND
CONSUMERS HAVE CHANGED WITH IT

Making good products is no longer enough

Yow must deo good jol the ea/th

@® Ve

W 144 ;II E i : 5
that make a difference,
from the micro to the C scale.

Engage
the consume)s

Ve i
throughout the food cycle.




OUR PURPOSE

Cooking not only changes
food, but also the planet

Positive impact on the world

Working against nature
will never have a future

rethinking, re%eneratin%
and re-naturalising the Earth

The basis of what we eat
must always be authentic

more thoughtful food
rather than processed

Food should have
flavour, but also be tasty

Transparency in the food chain

\

B e

A product can only be
good if it also does good

Environmental, economic
and social awareness

Abigbrand hasan __
even bigger responsibility

Multiplying opportunities
to practice goodness

The recipe for overcoming
boundaries from our land

to the Land of Everyone is

to never forget our roots.




OUR PURPOSE

HOW DOES OLIVEIRA DA SERRA
de good ol the land?

2.2 TACKLING 92 3 BIODIVERSITY 2.4 CARBON £ s Z-PI-I-I:Z:.:E:
21 WATER WASTE SEQUESTRATION i
Dl‘lp. 1rr1.gat10n Composting Management Plan RS IR .:.:.:.
Fertigation TR of Natural Assets CO2 capturing T e et

2.5 RENEWABLE
AND CLEAN ENERGY 2.6 ECO DESIGN 2.7 FOOD 2.8 QUALITY

Circular economy Tesmeulour LITERACY

and less ink
¢
OLIVEIRA
0ASERRA

of energy sources
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IRRIGATION,

Control of the
" exact amount
of water

oooooooooooooooooooooooooooo

9 5 o 9 8 % ;lss fiieﬁilz?;ed

to the plant

The water used in
6 %% g the production process
@ is reused to

irrigate fields

Solar-powered
irrigation system



Definition when,
where and how
much to water
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Fertilisation through
irrigation systems

Nourish the
plants with the main
nutrients at all times

- @
. G




All we prune in our olive
groves (branches and
leaves) can be composted
This produces an organic
fertilizer that returns

nutrients to the olive groves.

Value all
resources

A ; Food waste awareness
Actively tack}lng We promote partnerships
production for food reuse

waste




2 3 CLEAN, RENEWABLE ENERGY Olive oil

with minimal
environmental
impact and

maximum flavour
]

N\

Circular R\ T
Economy ¥
Water )/ Nutrient
AF
ol

f
¥

07 02

Our production follows
nature's example,
transforming everything
into new resources

ACKNOWLEDGEMENT

The EDP Green Energy
Certificate guarantees
and distinguishes
organisations whose
electricity consumption is
generated from 100%
renewable sources

Biomass

Olive stones to feed the mill's boiler
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BIODIVERSITY

Management Plan
of Natural Assets

N

(0
OLIVEIRA
04 SERRA



BIODIVERSITY

Acknowledgement
Management Plan
of Natural Assets
A4
FECOLHET
Conservation

500 ha
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CARBON EQUESTRATION

Each of the 10 million olive trees
captures and fixes CO2 (roots,
branches, stem, leaves), releasing oxygen

—> The way we farm allows us
maximal CO2 capturing

Soil with permanent
the soil




03 *
Lok

> @
e
[ B
o0
@@
L 3 )
e @
° 0
L N
a o

’ o -
)® 059 60 0.0 <

pX:] ECO DESIGN

Labels
and logo

One colour only

ooooooooooooooooooooooooooooooo

Standards

SPECIFICS

Incorporation of 30%
of recycled PET and a
50% reduction in pigment
in all plastic packaging

FSC-labelled Reduction
shipping of all black
boxes with plastic

less cardboard materials

the amount of
i colour and 1nk

15t Portuguese brand with
the Recyclability Certificate
by RecyClass. Maximum
rating for plastic packaging:

et

7150 ML
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727/ FOOD LITERACY

ONE OF OUR
FUNDAMENTAL PILLARS

QUALITY SEALS
AND COMMITMENT

Transmission messages on:

Respect for the environment

Promoting sustainable
agricultural practices

Dedication to consumer
health and well-being.

. :fir- =
a™ Cmmmm NS EDUGATIONAL AND
— o | INFORMATIVE LABELS

. . . T detailed and highlighted
Recognising the importance of % type of oil (virgin, extra

empowering consumers to make 5 mn virgin, etc.), explanations of

informed:and mindful food choices. the best ways to use each one



B S8 Bt D AR B & AT Lt s Wi - ey -
ooo.OQOOQQOOO-OAOoQQQ '.0.' (X

e ° " Q00000000 o o.oooooo ooooo ()

: i i . ©000000@Q 00 > e

: - 000000000 - [ )

X ; 90 0 090 0% - o . o

' ; S 900¢ 000000 00 -

o 9 o { 0 ® @ o -

QUALIT | ‘- i b
; 2 A 0 @e 00 ¥

committed to the well-being
of the planet and people

 QUALITY AND SUSTAINABILITY ADVUGATES

Delivering quality products
that respect the env1ronrnent and -

} @ DU THE “600D FOR THE EARTH AND PEOPLE”

contrlbute to everyone S well -being | - e j ‘;j OI.IVEIRA

. by N\ SERRA
/oo +TODAWARDS.. .

-"The most awarded Portuguese olive
: oil brand in the world" (2007 to 2024)
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ih e Fom the olive grove to the care with which each drop is packaged
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CONTROL OF THE ENTIRE VALUE CHAIN

B EEIXY |
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Olive groves monitored Olives arrive at the mill
i from plantation to harvest i with the highest quality
We know the Guarantee of best olive oils

origin of each olive

N
We grow with those
i who are by our side

Delivering the best
to people's homes
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OURDISTNCTIVENESS
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The most awarded Portuguese
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Trusté'd Brand 8 years ina row -

“The first brand in its category
~ to address the sustainability matter.
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¢
OLIVEIRA
DASERRA

VIRGEM EXTRA

MADURO

Um azeite virgem extra portugués,
suave ¢ delicado, ideal para cozinhar
e temperar.

750ml

¢
OLIVEIRA
0ASERRA

- VIRGEM EXTRA

VERDE

Um azeite vingem extra portugués,
COM NOLAS ArOMSTicas verdes,
ideal para cozinhar e temperas,

w45

750ml
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;:{'VINAGRF DE VINHO VINAGRE BALSAMICO |

Acets Balsamico di Modena lfP

VINAGRE DE VINKO

Perfeito para saladas
mais intensas e assados.

= Perfeito para temperarsaladas
- € pratos de carne.
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